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Create a Keyword Search

Electric Veh|

Electric Vehicles
Electric Vehicle Sales

Electric Vehicle Charging Stations

Searches Fllter Sets Author Lists

Name Used in Type

Toyota EV search - Explore 5 places Advanced

BMW EV search - Explore 23 places Advanced

Tesla EV search - Explore 65 places Advanced

Audi EV search - Explore 32 places Advanced

Ford EV search - Explore 12 places Advanced
N

Share of Voice

o Em——
v [esom:]
o cammm
* amm
Mentions Trend by Source Type ok
Created by Date Edited
Jane Smith 03-21-23 @News @ Bloge @ Twitter | Podcosts

2 77 3 7
Mike Morgan 12-21-23

Media Exposure - Last Year
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https://www.meltwater.com/jp/request-demo?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
https://www.meltwater.com/jp/suite/social-listening-analytics?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
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Laura Kaspernak
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Ricardo Baldin
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PORTFOLIO

Krystal Nielson
2ov Ees% fuB % My

PORTFOLIO
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https://www.meltwater.com/en/suite/influencer-marketing?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
https://www.meltwater.com/jp/resources/2024-consumer-insights-retail?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=content-download&term=2025-marketing-trends-guide
https://www.meltwater.com/jp/suite/social-listening-analytics?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
https://www.meltwater.com/jp/suite/influencer-marketing?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
https://www.meltwater.com/jp/suite/influencer-marketing?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
https://www.meltwater.com/jp/blog/micro-influencer?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=blog-demo-request&term=2025-marketing-trends-guide

ARICHE TR EHRARABEDILK

2019F ITRITLICIOK T—=Y—J EVWSERZCHEMTLLON? EEHNHULHAD
EZFeEHLEOITORBFIF. —DDOHRELTLED T LI TNLLKRSNS £
THABDBIZIET TILA>TVET,

FTEBDEFDZD T TAUIIRITTRICONARE—T =T —XHER. ILZ7T
IR ZER I T 7 HR VST T ORI S T (RS DA 5> 03
ZTA)DFER ENAEDICEDE Lo CHUCKD. BHEHRD T T T T7rIELD5E
BEICBDELIEPNEDO—A T BB DRI RIZIERICHBE>TVETD,

N—=T R =L T BEEANEEZRITIERY TS VRCOEDDHBEET
BATAT HEOY =SV RV T —ONBRICZIBBET LI CHNAAIRT
FoMeltwater®2025F 7 O—NILT P ZILLR—RIELD & EFRBTlEInstagram
ETikTokh\F £ 455 A _E TldFacebookWhatsapph i £ 25 Z eh o h o T
WET,

LAY T A2 =T I EBRICFIR T TN2BHDTIEHDFEE A SNSE
TlEARITFHBDEIK AMEER. BB BB L TOBRNDZM L TLET,

DEDFEWIEIN =T TAVIICEITEZEBRRBRO—DTIEHDEITH TNLITIC
FDDIEA T T,

17 2025F FEHIREII—TTr>J LUK

2025FICANF R—TA—E A —TA TR EIA T =23V LT L DFEB A
T7O—FERNZNENHDE T, T TZEFE L ENENORHE B
BRI DT EDHBREDS WV AYPD Xyt —I0 0T Y EVERR T
25 TL&Do

FAVOURITE SOCIAL MEDIA PLATFORMS

PERC TIVE £

IS THEIR “FAVOURITE* SOCIAL MEDIA PLATFORM
MS THESE TABLES

FAVOURITE SOCIAL MEDIA PLATFORMS AMON \LE INTERMET USERS FAVOURITE SOCIAL MEDIA PLATFORMS AMONGST MALE INTERNET USERS

SOCIAL
PLATFORM

AGE AGE AGE

AGE AGE SOCIAL
16-24  25-34  35-44  45-54  55-64

PLATFORM

AGE AGE AGE AGE AGE
16-24  25-34  35-44  45-54  55-64

INSTAGRAM 25.4% 20.7% 15.8% 13.5% 10.5% INSTAGRAM 26.6% 18.8% 11.6% 8.7% 6.6%
WHATSAPP 12.6% 0% 6% 9% .0% WHATSAPP 13.7% 14.9% 17.0% 19.3% 21.4%
FACEBOOK 5.9% % T % A% % FACEBOOK B.7% 13.7% 15.3%

WECHAT 8.6% 2.4% T % 8% 8% WECHAT 8.8% 11.7%

TIKTOK 15.3% A% 9% 0% 5.0% TIKTOK 9.4% 6.5% 5.6%

DOUYIN 6.4% 6% 8% T 0% DOUYIN 6.2% 8.4% 8.4%

X [TWITTER) 3.0% 24% 5% 7% 9% X [TWITTER) 1% 4.3% 3.5%

TELEGRAM 2.2% 0% .0% 0% 9% TELEGRAM 3.3% 3.3%
FB MESSENGER 1.7% 2.4% 2.4% 2.6% 3.0% FB MESSENGER

LINE 0.6% 8% A% 2.5% 3% LINE
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https://www.meltwater.com/en/global-digital-trends?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=content-download&term=2025-marketing-trends-guide
https://en.wikipedia.org/wiki/OK_boomer
https://www.meltwater.com/jp/global-digital-trends?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=content-download&term=2025-marketing-trends-guide
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Kim and Kylie Maksup line
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Anastosia Beverly Hills
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https://www.meltwater.com/jp/suite/consumer-intelligence?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
https://www.meltwater.com/jp/suite/consumer-intelligence?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
https://www.meltwater.com/jp/suite/consumer-intelligence?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
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https://www.meltwater.com/jp/resources/personalization-at-scale?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
https://www.meltwater.com/jp/resources/personalization-at-scale?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
https://www.meltwater.com/jp/suite/consumer-intelligence?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
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9 A surge of posts containing the hasthtag
#nationpizzaday in Acme Pizza has been identified
Content Sample 613 posts over the last 14 days
January 1%
' January -4 @ Posts Previous period
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78.5 Replies | 21K Likes | 124 Repasts
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Associated Hashtags
January 114

#pizza #pizzalover #pizzamania #pirzagourmet
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https://www.meltwater.com/jp/suite/social-listening-analytics?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
https://www.adweek.com/brand-marketing/plant-based-brand-field-roast-agrees-with-charli-xcx-that-its-brat-summer/
https://www.meltwater.com/jp/resources/ultimate-trendjacking-guide?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=content-download&term=2025-marketing-trends-guide
https://www.meltwater.com/jp/suite/social-listening-analytics?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
https://www.meltwater.com/jp/suite/social-listening-analytics?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
https://www.meltwater.com/jp/suite/social-media-management?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide
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https://www.meltwater.com/jp/request-demo?utm_source=direct&utm_medium=content&utm_campaign=direct-content&utm_content=suite-page-demo-request&term=2025-marketing-trends-guide

