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Where does your university rank
on True Engagement Measure?

True Engagement Measure accounts for a university’s inbound
mentions and engagement on outbound posts, standardized across all
universities, to hone in on a more accurate and fair measure of a
university’s Twitter engagement.

We studied the Twitter accounts of 150 of the top universities in the
United States, collecting dozens of data points about their engagement
rates, followers, posting activity, and frequent content types using our
proprietary Executive Alerts tool.

<OD Meltwater




University Ranking on True Engagement Measure
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When comparing the compositions of tweets, you can see a noticeable difference
between the top and bottom 10% of universities on the TEM.

The bottom 10% rarely replies to tweets (4%) and composes a disproportionately
large number of tweets (71%). The top 10%, however, replies to tweets more than
four times more (17%).

ALL UNIVERSITIES TOP 10% BOTTOM 10%
Highest TEM Lowest TEM

@ Composed Tweets RT @ Replies



We broke down all the tweets into six different categories: Alumni/Historical, Events/Announcements,
Scenery/Campus, Academics/Faculty, Athletics, and Current Students.

The universities who rank in the bottom 15 of TEM have a large percentage of event and

announcement promotion, while lacking conversation about athletics and the campus itself.

ALL UNIVERSITIES TOP 10% BOTTOM 10%
Highest TEM Lowest TEM

@ Alumni/Historical @® Academics/Faculty
Events/Announcements @ Athletics
@® Scenery/Campus @® Current Students



When we grouped schools together by time zone, the East Coast eked out a narrow victory against
the West Coast on Twitter engagement. And while it looks like the schools in the Mountain time zone
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UC Davis & OSU
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lag behind, there is a much smaller sample size than other regions.
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Do universities with more
students get more engagement?
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The common assumption is that universities with
more students should have more followers on Twitter.
To our surprise, this was not necessarily true.

As the graph suggests, there is no relationship
between the size of college and their respective TEM
scores. This means that smaller colleges have the
same opportunity to grow and engage their followers
as larger universities.



TEM Score

Are high achieving universities more
likely to have a high performing TEM?
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U.S. News Ranking

We compared the 2016 U.S. News National
Universities Rankings™ list to our TEM Score
rankings to determine whether or not the
famed annual rankings of each university might
affect their Twitter engagement. As you can
see, there was no correlation at all - your
ranking doesn’t determine your Twitter destiny!



University of North Carolina (@UNC)
Case Study

UNC’s men’s basketball team qualified to the NCAA Championship Game, allowing them to take over both
basketball and the Twitter-verse by storm. March Madness gives 68 university teams a leg up on social media,
including UNC. Although March Madness gave UNC a huge lift in engagement, they manage an overall great
Twitter account that highlights their academics, campus, school spirit, and current students.

63.2K

FOLLOWERS

25.5K

MONTHLY @ Alumni/Historical % of total ® Composed
MENTIONS ® Academics/Faculty % of total RT
Event % of total ® Replies

@ Athletics % of total
@® Scenery/Campus % of total
® Current Students % of total

UNC was 8x more engaging than the 10th place university.



UNC features its beautiful campus on various tweets. They created the
hashtag #UNCSpring for students to engage, post, and tag photos of

UNC-Chapel Hill & 3
| ¥ @UuNc

2+ Follow

Happy Wednesday, Heels! Here's to another
NCSpring day & #UNC

gorgeous #LI

8:33 AM - 20 Apr 2016

@nsErous

their campus and school spirit.

UNC-Chapel Hill £ 2 Follow
! 8 @UNC

[t may not be peanuts or Cracker Jacks, but ice
cream at the ballgame is delicious — and
today’s #UNCSpring winner!

® 98 likes

ST OFHONEEm

¥ 2 Follow

As campus blooms, we want to see it through
your eyes! Tag your pics this week ’
for a chance at prizes *:




UNC uses Twitter to recognize all the achievements, activities,
and lives of the current students. Using colorful multimedia,
UNC captures the liveliness of being a Tar Heel.

UNC-Chapel Hill =~ ¥ 2 Follow
UNC

m & UNC-Chapsl HOUNC-Apr14 . When you wake up and realize it's the last day of
% Here's a taste of the jookin' jam session

happening now at Wulson lerary See more
this wkend with @ PerformArts!

2 UNC-Chapel Hill 2UNC - Apr 26

classes! Happy LDOC, Tar Heels! #;

. We're loving the Carolina blue skies at
today's Senior Bell Tower Climb! Such an
exciting experience from @UNCGAA *

RETWEETS LIKES 2
244 372 p. =

A |
. ¢




UNC’s men’s basketball team dominated the conversations on

Twitter after making it to the NCAA Championship Game this

year. UNC had great videos, photos, and GIFs to highlight the
successful basketball season.

“r‘l‘-‘. UNC-Chapel Hill £¥ 2 Follow

9,000+ Tar Heels are cheering on
from the Dean Smith Center.

‘ﬁll UNC-Chapel Hill o TR %

More than 3,000 people greeted the
team. "We are so proud ¢

‘rinl UNC-Chapel Hill {x 2 Follow

Incredible game. Incredible season. Thank you,
, for all that and more. You
make so incredibly proud
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Insights

Recommendations based on the most successful university Twitter accounts:

Interacting with followers through retweets and replies is just as important as
publishing original content - don’t forget to constantly engage!

Be sure to maintain a healthy balance between all of the different types of content.
Some universities blast too many tweets about events while forgetting to profile
current students, alumni, athletics, and the campus.

Remember that your Twitter account is a brand extension of the university; avoid
tweeting too often as to overwhelm your fans. Studies have shown that
engagement on tweets begin to drop off after three per day.

<OD Meltwater



Meltwater Executive Alerts

Automatically receive alerts on the top articles, hot trends
and key people that are shaping your industry.

Never miss another critical opportunity or threat to your brand, competitors or industry

Stay on top of everything while only getting 5-10 alerts per day

Receive a daily branded summary of top trends, articles, and people you should be talking to
Create reports on trending topics or hashtags that affect your industry in seconds

Find influencers on Instagram, Facebook and Twitter

meltwater.com/execaleris


http://meltwater.com/execalerts

